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Contact Details

Any collateral (share graphics, infographics, publications, or other materials) 

created for the purpose of marketing or promoting our organization, a specific 

component, or program must be designed or supervised by the UnidosUS Creative 

department. This will ensure the consistency and integrity of the UnidosUS brand 

identity.

If you have any questions or concerns regarding the UnidosUS brand identity 

standards, specifications, or other information provided in this manual, please 

call the Creative department responsible for implementing and supporting the 

standards presented in this manual.

Zandra Baermann
Senior Vice President 
Communications and Marketing
202.776.1701
zbaermann@unidosus.org

Karen Nava
Senior Creative Director 
202.776.1565
knava@unidosus.org

1 	 Overview / Our Institutional Identity

Contact Details
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Welcome to the UnidosUS Brand Guidelines – Version 1.0

A brand is more than a name or a logo. It’s a promise. And great brands are a commitment to live up to the promise, to build 

relationships, and to lead.

UnidosUS is indeed a great brand that for nearly 50 years has been at the forefront of innovative approaches that address 

complex challenges and eliminate barriers for Latinos to thrive in the United States.

 

The rebranding process that resulted in the UnidosUS name is an institutional priority and is an investment in our future. The 

change was driven by the need to more accurately reflect who we are as an organization and how we intend to evolve for 

the next 50 years. The UnidosUS name and brand will help us amplify our communications and provide a clearer message 

of who we are and what we do to promote the empowerment of Hispanics and all Americans.

 

We recognize that this change is a big shift, and consistency will be critical to the transition. It’s consistent usage that 

will help build and strengthen the UnidosUS brand. Consider these brand guidelines a tool to help you make the right 

choices when creating communications—what to do and what not to do with the logo, colors, typography, and other visual 

elements.

Please note this is Version 1.0 of our UnidosUS brand guidelines. Our transition to the new brand will require a phased 

approach. In the coming months, expect updates that include guidelines for component co-branding, Affiliate co-branding, 

digital and social media applications, report covers, advertising, and other elements.

 

In the meantime, please use these guidelines as a reference and reminder as you work. And always leverage the UnidosUS 

Creative team for guidance and design of any materials that require the use of our logo.

1 	 Overview / Our Institutional Identity

Introduction
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We took the decision to change our name very seriously and embarked on a thorough rebranding 

process to arrive at UnidosUS.

 

“Unidos” literally means “united.” It is our belief that in unity there is strength and in strength 

there is power. “Unidos” is a call to action for all Latinos, but also signals a message for others 

to join us, and to come together united in the best interest of our country and all Americans. 

UnidosUS spotlights our commitment to uniting all communities across the United States and 

reinforces Latinos’ role as a unifying force.

 

UnidosUS more directly reflects who we are as an organization, which in turn will help us engage 

more people, so together we work to eliminate social, political, and economic barriers, allowing 

everyone in the United States to reach their full potential.

The UnidosUS name will help us accomplish our mission because it reaffirms the spirit of the 

organization and makes our mission more accessible, while at the same time better reflecting the 

momentum taking place in our community.

1 	 Overview / Our Institutional Identity

Our Institutional Identity
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Brand Positioning Statement

The brand positioning statement is the most important element of our brand strategy. It is our internal guiding light that 

acts as a filter for making decisions about our brand’s communications and marketing efforts, that ultimately aligns with 

our institutional strategy. The UnidosUS brand positioning statement helps us tell a strong, consistent, and authentic story. 

It clearly frames our competitive advantages and differentiators, which in turn helps tell our target audiences what they can 

expect from UnidosUS:

UnidosUS is the country’s leading Hispanic organization which for nearly 50 

years has championed the Latino community and broken barriers in pursuit of 

their American Dream. With its unique combination of expert and experienced 

advocacy, programs, and a national network of community-based Affiliate 

partners, UnidosUS is the only organization that simultaneously challenges 

the social, economic, and political barriers that face the Latino community, in 

particular young, professional, and Spanish-dominant Latinos.

1 	 Overview / Our Institutional Identity

Brand Positioning Statement



8Branding Guidelines for UnidosUS

Values

EXCELLENCE
•	 Expecting high standards
•	 Encouraging strategic conversations
•	 Establishing appropriate priorities 		

and clear goals

RESPETO
•	 Caring about each other
•	 Honoring our Latino cultural values
•	 Seeking opportunities to develop people
•	 Being honest in work and relationships
•	 Recognizing contributions of all

ACCOUNTABILITY
•	 Giving and receiving feedback necessary to 

personal growth
•	 Accepting ownership for one’s own 

development
•	 Making decisions that positively impact the 

Latino community
•	 Being loyal to the mission
•	 Working together across components

1.02 / Overview / Our Mission, Vision, and Values

Together, the UnidosUS mission, vision, and values are fundamental guides for our 
organization’s ability to create the future of our community and our country.

Mission
Build a stronger America by creating opportunities for Latinos

 

Vision
A strong America where economic, political, and social advancement is a reality for all Latinos, 

where all Hispanics thrive and our community’s contributions are recognized
 

Our Mission, Vision, and Values
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1.02 / Overview / Our Mission, Vision, and Values

The full proper name of the organization is UnidosUS. Capitalize the first “U” and “US.” There is no space between “Unidos” and “US,” and 

no punctuation between “U” and “S.” The only exception is when it is required to use the UnidosUS name in all capital letters.  

In this case only, there is a space between Unidos and US, “UNIDOS US.”

Never break up UnidosUS in a headline or title. It is a proper name and must always be written intact:

Correct	 		  UnidosUS holds 2018 Annual Conference in Washington, DC. 

Incorrect		  Global Company ABC honors Unidos US.

The UnidosUS name alone is to represent all offices nationally. Do not attach a location with the UnidosUS name:

Correct			   The Chicago office of UnidosUS is hosting a workshop on immigration.

Incorrect		  UnidosUS Miami hosts a workshop on immigration.

Incorrect		  Company ABC works with UnidosUS Los Angeles on new project.

Incorrect		  UnidosUS San Antonio Office is recognized for their work on education.

Always capitalize the U and the US in the proper name UnidosUS:

Correct	 		  UnidosUS is named Nonprofit Organization of the Year.

Incorrect		  Unidosus is named Nonprofit Organization of the Year.

Proper Usage of Our Name
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Logo Rationale

1.03 / Overview / Logo Rationale

Unity.

Clear and Concise.

Speaks to English- 

and Spanish-speaking 

audiences

Honor the work, 

the history, and the 

legacy of the NCLR 

familia.

A symbol that looks 

to the future, to our 

growing community, 

and to the ties that 
bind us.

A mark that signifies 

how connected we 

are with one another.
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Draws focus on “DO,” 

taking action.
The “DOS” draws out 

the duality of our 
community: bilingual, 

bicultural.



2 The Logo
Logo Usage Variations
		 Color Usage
		 Color Background Usage
Logo and Lock-Up Size Usage 
Measurements of Logo
Exclusion Zones
Rules Of Use
Color Palette



12Branding Guidelines for UnidosUS

Red:

PMS 1797 C

R227	 G27	 B35

C0	 M100	Y99	 K4

#e31b23

Gray:

PMS Cool Gray 11c

R85  G86  B90

C65  M57  Y52  K29

#55565a

Logo

2 / Overview / Logo
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Primary Lock-Up

Logo and Tagline Lock-Up

2 The Logo / Logo Usage Variations

We have purposefully introduced our brand and logo with the “Stronger Communities. Stronger America.” tagline. The intention with our tagline is to convey our 

impact and value in a way that is both authentic and powerful.

 

At launch, and until further notice, the guideline is to always use the UnidosUS logo and tagline as a lock-up version. There is a primary version of the lock-up and a 

secondary version for more narrow spaces. Note the preference is to use the primary version. There are few instances where the UnidosUS logo can be used without 

the tagline. Those instances will be determined by the UnidosUS Creative department.

Secondary Lock-Up

STRONGER COMMUNITIES. 

STRONGER AMERICA.
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2 / The Logo / Logo Usage Variations / Color Usage

Color Usage

a. Colorful Usage b. Grayscale Usage c. Black Usage
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a. Dark/Gray Background Usage
b. Color Background Usage

2 / The Logo / Logo Usage Variations / Color Background Usage

Color Background Usage
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STRONGER COMMUNITIES. 

STRONGER AMERICA.

Logo + Lock-up Size Usage

2 / The Logo / Logo and Lock-Up Size Usage

.5”

.345”

Minimum height usage .5”

If your design requires the primary lock-
up logo to go below this height, then you
must replace it in the design with 
secondary lock-up

Minimum height usage .345”

If your design requires the secondary 
lock-up logo to go below this height, then 
you must replace it in the design with 
primery lock-up without a tagline

Minimum height usage .15”

This is the minimu size, renderings 
smaller than this will not be approved.

.15”
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STRONGER COMMUNITIES. 

STRONGER AMERICA.

Measurements of Logo

2 / The Logo / Measurements of Logo

1” 

2”

0.5”

0.35”

2”

2”
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Exclusion Zones

2 / The Logo / Exclusion Zones

Horizontal Usage (secondary logo)

exclusion zone

exclusion zone

exclusion zone
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exclusion zone

exclusion zone

STRONGER COMMUNITIES. 

STRONGER AMERICA.



19Branding Guidelines for UnidosUS

STRONGER COMMUNITIES. 

STRONGER AMERICA.

STRONGER COMMUNITIES. 

STRONGER AMERICA.

1

4

7

2

5

8

3

6

9

Rules of Use

2 / The Logo / Rules Of Use

1 / Do not stretch the logo

2 / No shadow

3 / No gradient colors

4 / No satin effect, 

don’t change the color of the tagline 

5 / No inner shadow

6 / No embossing or beveling

7 / Do not add words to lock-up

8 / Do not tilt logo

9 / Logo in color can’t have 

a dark background behind
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2 / The Logo / Color Palette

Accent colors should not be 

used on the logo or tagline.

1797c

C0 M22 Y96 K0

C0 M0 Y0 K10 C35 M0 Y99 K0 C98 M76 Y0 K0 C99 M91 Y35 K33

C0 M82 Y85 K0 C96 M0 Y29 K0 C0 M58 Y92 K0

Cool Gray 11c Cool Gray 8c Cool Gray 3c

Accent

MAIN

INTENSE

ALTERNATIVE

SECONDARY COLORS

PRIMARY COLORS

Color Palette
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Calibri

Desktop Typefaces

3 / Typography / Desktop Typefaces

Light

ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Regular

ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Bold

ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Calibri should be used in all 
documents, memos, emails, 

power points, and any 
Microsoft Office-produced 

materials
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3 / Typography / Primary Typefaces

Primary Typefaces

Gotham Bold
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Gotham Thin
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Gotham Book
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Gotham Light
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Gotham Bold
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Gotham Medium
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890
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Primary Typefaces

3 / Typography / Primary Typefaces

Gotham Narrow Light
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Gotham Narrow Light Italic
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Gotham Narrow Medium
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Gotham Narrow Medium Italic
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Gotham Narrow Medium
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Gotham Narrow Medium Italic
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Gotham Narrow Bold
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Gotham Narrow Bold Italic
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Gotham and Gotham 
Narrow should be used 

primarily for print materials.
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Open Sans

Secondary Typefaces

3 / Typography / Secondary Typefaces

Bold

ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Light

ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Extrabold

ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Regular

ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Semi-Bold

ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijklmnoprstuvwxyz
1234567890

Open Sans should be used 
primarily for web and digital 

projects.
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4	 Stationery	  
Business Cards, Letterhead, and Envelopes

Pocket Folder and Others
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HEADQUARTERS
Raul Yzaguirre Building
1126 16th Street NW, Suite 600
Washington, DC 20036-4845

202.785.1670
202.776.1792

unidosus.org

REGIONAL OFFICES     WASHINGTON   |  CHICAGO   |   MIAMI   |   LOS ANGELES   |   NEW YORK   |   PHOENIX   |   SAN ANTONIO

1”

2”

4 / Stationery / Business Cards, Letterhead, and Envelopes

Stationery
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4 / Stationery / Pocket Folder and Others

Pocket Folder

4.5” x 4.5” Note Card CD/DVD Imprint

Pocket Folder 
and Others
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5	 Templates	
PowerPoint
Word and Cover Pages
Email Signature
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5 / Templates /PowerPoint

Title 
Slides

Inside 
Slides

Inside 
Slides
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5 / Templates / Word and Cover Pages

1”

2”

Cover Page A Cover Page B Memo Page A
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5 / Templates / Email Signature

Detailed instructions on how to 
set up an email signature are 

in the UnidosUS intranet in the 
Graphics section.

Use Calibri font
 for body email copy



Get in Touch 

HEADQUARTERS

1126 16th St. Suite 600

Washington, DC 20036

202-785-1670

www.unidosus.org brand@unidosus.org


